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As an eco-product developer who has worked for 25 years to preserve and remake 
rather than destroy and landfill, I found John Tierney’s NYTimes article The Reign of 
Recycling extremely disappointing.  While the main thrust of the article, that recycling 
only compensates for a small amount of waste in an otherwise wasteful society is well 
taken, I think his message misses the bigger point and the main reason why so many of 
us have worked hard in this field.  

In 2006, I was a participant in the first “Earth to Earth” summit that was held by Wal-Mart 
to look at their own supply chain, identify waste and open a larger conversation about 
recycling.  This summit led to major changes at Wal-Mart, which have had ripple effects 
with dozens of other retailers, brands of all sizes, their vendors and many 
consumers.  Most notably we have seen vast changes in the packaging industry and 
heightened consumer acceptance of recycled content and recyclable materials.    

The eco-educated younger generation has joined the recycling conversation and is 
reminded each time they throw something away that they have an impact and can make 
a difference.  The act of recycling helps them to think about turning down a thermostat, 
shutting off a light or repairing worn clothing and appliances, rather than just discarding 
them.  When it comes to behavior, reinforcement is paramount.  Daily recycling is the 
reinforcement we need and yes, we need it in all segments of the economy, not just the 
wealthy. 

At a company that I co-founded, in2green, we “up-cycle” or bring higher and better uses 
to discarded materials.  We knit our textiles with recycled cotton made from t-shirt 
clipping waste that would otherwise have been landfill (using no water or new dyes), and 
most recently have developed the first domestically knit throw blanket made exclusively 
out of post consumer plastic bottles.  Our interest in making eco-products was born out 
of a commitment to spark a new conversation and create a shift in consumer 
behavior.  Today, our customers see value in our items that are made locally, do not 
require new cotton to be harvested or petroleum to be deployed.  Not only are our 
products recycled but they are also beautiful, and compete favorably with even the nicest 
products made of virgin materials.  Ideally, we would all live in a world where we use 
only materials that have had a previous life or are made with high-recycled content and 
are fully recyclable.  

One way to drive a conversation about climate change and the protection of natural 
resources is through a mindset of recycling and innovative product development.  I 
encourage you review what the green building community has accomplished with 
recycled materials or what product developers like in2green can offer in up-cycled 
products.  If we want to live in a society that values preservation, conservation and 
healthier living, it seems that individual recycling is a great place to start. 
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